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Table 16: Self reported health of freelancers
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Table 18: Family status of freelancers
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Figure 14: Education level of white-collar freelancers
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Table 19: Recent training investment of freelancers
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Table 21

: Some characteristics of freelance professions
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Figure 15: Freelance professions
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Figure 16: Freelance motivations
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Figure 17: Freelance disadvantages

60%
50% -
40% -
30% -
B Female
20% 1 Male
10% - B Total
0% -
~ ‘-,
a@% ((@f\{" \::‘\t" ,‘}GQ ‘:}OQ ﬁ‘? q':?':\ ,:\d:{- \b"sk . §(\%
Nl & & 'é@ & & & & <« 48
éiﬁ\e %&Q {}% b‘i&p Q" . t._-,’? (\(_"é' Q@ \;b(‘ {:*P
& & o i & o’ & 4
@‘z & < o w = 0@— =
o e + &
Table 22: Ambition of freelancers
6 2
5 ( 12
A ( 'x 1.2
B 1§12
- 1 4/2
0:/2

162



163

* 10 /i
* * (
* D %
* #
+ #
Table 23: Personality of freelancers
/ 7 7 5
+ < B VANALV.D) 1041 -
» 85 ) +oEhy) 1:0 §
B $ (¢ ) A= 4 ) Lk -0
H// ) (
( (( * ( (
% * ( #ll
* ( * (
* * (( & )
Table 24: Personality of men vs. women and older vs. younger freelancers
/ 8 7
+ & % /) 10:- T ¢ oMl
» & % ) o1 # o=l
B $ (& %-) [E i F
/ (0] 9 7
+ & % /) Iy o # -8
» & % ) - P ¢ 8ll
B $ (& %-) 10 10 01
$ % & Yh % ( #(
= ( *
( +
( ¢ £ + L -t )$ *
( (&#)" ~ (
A $
= (
(¢

Lob)



* * 3
4 ( L Et) * 8t
/) ( Lt t 8D
(4t ¢ )
] ( i./ K t0) (
it E ¢ ( &t E t1)*
g, K 1Nt = (
oA Wi/ 18t )i $

( ( 8.4 )

* ( ( 6¢
’

Table 25: Network characteristics

- & " c B ;

56 - /¢
* () /i 8t

* 8t ¢

B ) I 10¢

( ) : :
LoW-) 1. 141

4 ( * 44
4 3 12
) ( i-.t 2)
! 8 i1-i-2) f

Table 26: Other sources of social capital
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Figure 18: Partner support

14%%

12%

10%:

8%

&%

4%

2%

0%
4 5 & 7 & & 10 11 1z 13 14 15 1le 17 18 19 20

&
§ ( /814 )
I

165



* 7 ( (
#
4 &t ¢ )
= $ M( 9 ¢ * 8 !
( ¢D (
*
( BNF ( & )* t,
* ( (
( t4 ( (
( f 1/2
12 ( *4
Table 27: Use of virtual networks
< - & - 05
* BN -#-2
$ * ( ( -182
( ( ot 2
=« ( ( 112
* ( * * #4
( ( (
* ¢
Table 28: Personality and social capital
/ & * 5 (0] /
3
56 -1 io-11 £ 0/11
* & ( ) i 0811 0l i .8l
* il $-011 AR
& ) i H-111 LI |
( & ) #18-11 $-811 LI |
& %l-) i -8l I | - 8l
)* ot D) Rl #,
% & ° & °
#ll
I *
* #D ( * *

166




* i * O) (%
: (& t2) I 3 ’
( ( (
1 P02 EE) P t2 Kt 8
e} th pg 2

(0]
8/t 2
* 82
D * -t.2
A ( '* 8 2
N ( M2
2
8 2
D ( (
- 240 2) ( * (
3 i, ( (* ( //2
R * *(
t4
(( - 2¢4 ((
2: ( ( (
% (
( = (/-2 Kt )
Table 30: Dependency on freelance income
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Table 37: Thou should market thyself!
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Figure 19: Revenue of independent professionals
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Table 40: Revenue of men and women
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Table 41: Freelance revenue of various professions
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Table 42: Capacity utilization of various professions
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Figure 20: Distribution of fees per profession
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